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THE

ABOUT THE PUBLISHER

MA

About the publisher

William Reed has been providing market leading business information
for over 150 years. From our origins in grocery, we have expanded
across food and drink and into new sectors, including pharmaceuticals

and cosmetics.

Fulfilling our role in the 21st century has meant harnessing digital
channels to deliver insightful journalism and high-value data to
businesses the world over. Guided by our Mission & Values, our
Group’s activities now include category defining digital and print
media, innovative business events and conferences, prestigious
awards and informative conferences. We offer compelling research
and powerful insights to our customers as well as providing

recruitment and e-learning solutions within our core markets.

William Reed

INFORMING BUSINESS GROWTH

» WHO WE ARE |:|7| CORPORATE SITE



https://www.william-reed.com/Who-we-are
https://www.william-reed.com/

THE

FOREWORD

MA

Foreword

The Morning Advertiser is one of the longest running news
publications in the world. Celebrating our 225" anniversary this
year, The MA continues to be the definitive voice for the pub
trade — offering the latest pub news, and unique advice-driven
content for publicans, delivering powerful insights and robust

information to help their businesses succeed.

Our team of award-winning journalists deliver daily news,
analysis, online and face to face events, podcasts and video
coverage of the issues and stories impacting decision makers in

the licensed trade.

Chris Lowe
Publisher

Ed Bedington

Editor
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WHY THE MA?

MA

Why The Morning
Advertiser?

Attracting online readership from all across the licensed trade, we’'re the
go-to hub for access to the latest news, analysis and insights from the
UK pub sector, providing pub operators with invaluable advice to grow

their business.

We deliver unrivalled access to key decision makers in the pub and bar
sector to boost your brand awareness, reputation and sales through the
most engaged multichannel platforms and products. Our marketing

platforms are therefore an essential element of any marketing mix.

"The Inspiration for Pub Success Since 1794’




OUR REACH PAGE 6

ﬂ Property site Digital Ngwslgtters

26.5k email subscribers

‘MA

MorningAdvertiser.co.uk

196,251* unique monthly visitors

5.4k monthly users

WE REACH
MORE THAN

Print Magazine (-

25,108 net circulation

MORNING &)
ADVERTISER

T

O Online Events

Is the soft drinks levy a
sweet opportumty
for pubs? . .. wepinar BN DM oo

.....

PUB PEOPLE
EVERY MONTH

F2F Events
Recruitment site 3k+ annual attendees 00
32.1k monthly users N\ crear
: X. 1075 GASTROPUBS

Jobs *PublicanAwards sky

Social Media

36.5k combined followers

HDM@

*Source: Google Analytics May ‘18 — Oct 18 // All figures correct as of Oct’ 18

PUB
2 AWARDS




THE

WHO READS THE MA?
MA

Who reads The
Morning Advertiser?

The Morning Advertiser is the most authoritative content provider in

today’s ever changing pub sector. It is the regular trusted and critical

read of individual pub operators as well as head office pub company wetherspoon [ ReYN TN T N E

Mitchells%

& Butlers

senior executives, opinion leaders, market movers, brand marketers,

product developers and trend setters across the licensed trade.

The MA’s audience buy for a total of 42,771 pubs, with 91% of readers

having direct purchasing power. (Source: CGA, GA 2015)

SIN

- - stonegate
T il ' =
63% 28% 9% + 1000’s of independent pubs across the UK

Freehold Leased/Tenanted Head Office
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MA

KEY CLIENTS & PARTNERS

Key clients & partners

(BT Sport)

We work with some of the industry’s leading companies by providing

innovative marketing solutions to help achieve key marketing objectives.

ABInBev ﬁ"l EINEKEN ESTRELLA

With a combination of the latest technology, along with our industry

knowledge, we can build personalised online marketing programmes to -
BRITVI -

DIAGEO

best suit your marketing needs.

=7‘&%§’99

Here are just a handful of companies that advertise with The MA.

\

4

Qjgroup

GREENE KING

BURY ST EDMUNDS

Sidneyphjoq'ips @ CHRISTIE&CO
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2019 FEATURES LIST

PAGE 9

Running Products & Property Supplement
Your Pub Service
JANUARY
14 B 1 Reduce warste B Foraging B Sustainable | Hot Beverages | AuConE
Sustalnability lssue |m2 Gresn promotions arinks
28 B Bar skills EEeyondple | Brewyour W Cellar Services | M F&F
Beer and Brewing (b er In food) ::trt.mbeem
. anged
Issue; Readers Cholce e wond
FEBRUARY
1" B Fubsin 1794 B Fub food B The evolution B Redevelopment
236 year anniversary through the of pulbs drinks
of MA years
B Top 50 Avands
B Soclal media H Chips B Mixers H Anance B Security/CCTY | B Froperty
26 masterclass W Whiksky sUpplement
MARCH B Legislationpolicy | B Whers will our | B Drinks W EPoS B Multiple stes
Tood come Companies we
" Trom? redy on fhat
Brexit lssue m@pe & post-
B Cask Al
26 B Publican Awards B Fermenting B Cider Report | Ourbdoor B Extending
and picking Furnifture ACCOMITIE-
dation
APRIL B Leading a great B Food that B Drinks that W WThowear B Reglonal
8 team makes a pub make a pub ops=rators
GBPA Guest Editor great great
22 B Boutigue beautinul H Fish B Wine W Dubcoor B Madmising
{bullding an B Frut Cider space
acoomodaton offer)
MAY B Unconsious blas N Sansiivity B Adrinks list B Professional B Valuations W Uitimate Cocktall
fracrutting) arind for all = | senrdces Gulde
7 B 2. Mextgen foreign' food | loweno, ete..)
Inclusivity lssue customers
20 B Garden Feature B Around the B Soft dinks W Oubokoor M Listed
world In X0 bulldings
BBCE
JUNE B Apprenticeships B Food sendce  |MGIn & Top 50 | M Tableware B Move fromitied
hernoes Cocktall Bars i fress of e
10
24 B Family innovations | B Freefrom 1. Cder Hemes | M Entertanment | M Planning
B 2 Perfact serve Eystem

licensing

Running Drinks Products & Property Supplement
Your Pub Service
JULY
8 M Events - street parties | W Straet food M Rum W Hyglens W agemnt of
trends ange
22 M Mobille tech W Making your (B Lager W 'Warewashers (B pop ups
Season Preview kitchen a
Issue national
business
AUGUST
B B Customerservice | M Foodsafety M Pra-batch B Marketing' POS | B Changing lease
masterclass cocktals market
19 B Intenor deslgn B Burger and B Framium W Value of
Lusury lssue chips drinks refurbishment
SEPTEMBER |m caresr Planning B Meat ESoftdinks | M Training &
Compliance
]
3 W Christmas B Christmas B Christmas M The Restaurant
preparations Prep Cinks Show/ BAPs
OCTOBER
7 H Finance - business | M Bagged N Areside cider |WEPoS
Pub Co lssue - growth advice snacks
Publizan Business
Leader Guest Editor
21 N Utiitles W Besr and B Beer Report (W Cellar Sendces
Beer Issue Tood palring
NOVEMBER
11 M Technokogy - future (B Freefrom B Party drinks |9 Professional
trends sEnvices
14 B Entertalnment W Staff dnners | EThe Drinks W Back Bar
MA Drinks List List
DECEMEER
-] W How the sssar B Look back on | W Lok back on
Beer Orders (30 yrs) | orders stil affect trends arinks trends
pubs today B Cask Heroes
1| B Business predictons | B Food B Drink B Wallplarner
Hew Year Issue for 2020 predictions pradictions




NEWS > BEER
" 8 ¥ [w]cin| + MR

The Drinks List: Top 100
Brands

DIGITAL OVERVIEW
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:MA

196,251 Unique Visitors

348,286 Unique Page Views

81% UK Readership

61% Mobile Traffic

Returning Users:

+ 2% +12% + 7% + 8%
YoY YoY YoY YoY

2014 2015 2016 2017

Average monthly figures from May ‘18 — Oct ‘18 // Source: Google Analytics



WEBSITE ADVERTISING OPPORTUNITIES

‘MA
Website banner positions
Super Leaderboard Billboard Background Banner

Half Page Medium Rectangle Text Ad

Prestitial

PAGE 12




RATECARD - DIGITAL RATES PAGE 13

THE

MA

WEBSITE POSITIONS CONTENT OPPORTUNITIES

Sections: Homepage, Drinks, Pub Food, Legal, Operators, Running your Pub, Property site.

CONTENT TYPE RATE
SECTION TARGETING COST Promoted Content (Advertorial) — incl. promotion and ad spots
AD FORMAT DEVICE PER DAY | 33% SOV around the advertorial £5,995
1 WEEK MINIMUM ORDER Sponsored Content (written by The MA) - incl. promotion and POA
Deskion: 970 X 900X ad spots around the content
Super Leaderboard Q . p o £50
Mobile: 320 x 50px Created Video — incl. pre & post roll ad POA
Billboard Q D&Zﬁ?gf;g;%%%zx £54 Survey - Production, Hosting and Delivery £3,200

Medium Rectangle 1 Q 300 x 250px £52 NEWSLETTER ADVERTISING

RATE PER DAY

Medium Rectangle 2 Q 300 x 250px £30 ADIHEIR LT 5 DAYS MINIMUM ORDER
Deskton: 300 x 600 Leaderboard 728 x 90px £425
esktop: X px
Half page Q L £60
ﬂ e Medium Rectangle 1 300 x 250px 446
Backaround Banner 300 x 1050px for left & right banner £287 per day per section Medium Rectangle 2 300 x 250px £384
g Q Required separately 100% SOV
Half Page 300 x 600px £488
Image 102 x 68px
Text Ad Q Desktops: Title 50, Text 250 char. £44 Text Ad - l'";aoge_r 75 X2;5C’)th MTS(Z text add— fr om %1356
Mobile: Title 45, Text 60 char. itle 50, Text char. iddle text ad — from

Editor’s Spotlight Newsletter - POA
Section Takeover:

Background Banner, Q As above £6,125 per vvoeek per section
Billboard & Half Page 100% SOV The Weekender Sponsorship - POA



RATECARD - DIGITAL PACKAGES PAGE 14

THE

MA

Lead Generation #1 - £1,775 + VAT Lead Generation #2 - £3,980 + VAT

Website and Newsletter

Website, Newsletter and Editor’s Spotlight email

1week top text advert on MA daily newsletter 1 week top text advert on MA daily newsletter
1 week website text advert (one section - choose from drinks, food, operators, running your :otlvt?ilr( I\gsgslte i adveriions el - s liom Ciines, Ve, epeiaiels, Ml oL

pub or legal)

) ) ) ) . ) 1 x Editor’s Spotlight email sent to newsletter subscribers
Landing page creation and hosting — either download or competition/giveaway entry

Landing page creation and hosting — either download or competition/giveaway entry

Ll repent Enel ceesss feign Persert leg Lead report and access through personal login

Brand Awareness #1 - £4,605 + VAT Brand Awareness #2 - £4,875 + VAT

Website and Newsletter Website and Newsletter

1 week medium rectangle banner on MA daily newsletter 1 week medium rectangle or leaderboard banner on MA daily newsletter

1 month super leaderboard or medium rectangle banner on website section, 100% SOV 1 month billboard or half page banner on website section, 100% SOV (section choice from
(section choice from homepage, drinks, food, operators, running your pub and legal) homepage, drinks, food, operators, running your pub and legal)

Campaign report Campaign report

Brand Awareness #3 - £6,431 + VAT

Brand Awareness #4 - £7,288 + VAT

Website and Newsletter

Website and Editor’s Spotlight email

1 week section takeover on website including background banner, billboard banner and half 1 week medium rectangle or leaderboard banner on MA daily newsletter
page banner, 100% SOV (section choice from homepage, drinks, food, operators, running your

pub and legal) 1 month billboard or half page banner on website section, 100% SOV (section choice from

homepage, drinks, food, operators, running your pub and legal)

1 x Editor’s Spotlight email sent to newsletter subscribers . . . . .
1 week background banner on website section, 100% SOV (section choice from drinks, food,

Campaign report operators, running your pub and legal)

Campaign report
Bespoke packages available. Please get in touch and we will work with you,

and your budget, to ensure your campaign requirements are met.



PRODUCT OF THE WEEK PAGE 15
MA _

THE

Product of the week

The box is featured on both our
desktop and mobile websites

Looking to boost traffic to your website or lead generation page? Our
‘Product of the week’ box is an ideal solution to get your marketing

message across to your target audience.

The box is situated directly alongside our industry leading editorial

content, ensuring maximum visibility.

m AVAILABILITY PRICE PER WEEK

120 x 170px Exclusive £1320

Appears in the sidebar on the
website homepage and article
pages for a full week




THE

LEAD GENERATION

MA

Lead Generation

Generate valuable new leads for your business and share in-
depth reports, insights or guides with our market-leading lead

generation solution.

Lead generation campaigns have seen huge success for our
partners. We can work with you to create bespoke campaigns
to drive traffic to your content, maximise leads and generate

returns for your business.

[ SEE EXAMPLES

SHARE REPORT, GUIDE OR VIDEO TO MORNINGADVERTISER.CO.UK

TECHNICAL / WHITE PAPER

Top tips to maximise World

First Name *
Cup 2018 footfall! |
Last Name *
Published 04-Jun-2018 |
Format: PO i | Document ype: Tecnricsi /v Emai® ‘
[ |
?t\nne'
O access |
{ v
DON'T GET .
CAUGHT Canpany ‘
OFFSIDE! e ‘
[ v]
Top tips to maximise Country *
World Cup 2018 footfall [ United Kingdom v/

County *

v

Protessional senvices, Technoiogy In order for you to receive this content, the
above data is provided to Access Hospitality,
the content producer.

Don't get caught offside as the FIFA World Cup 2018 hits the pub and bar industry! Find out how other

operators like Bounce, Young’s & Maxwell’s group are using the World Cup as a great opportunity to raise DOWNLOAD NOW!

their game, get their share of the football market and more importantly get them spending.

Downlosd our top tips guide for pub and bar operators to manage increased footfall and maximise

customer spending during the World Cup season.

USERS GIVE DETAILS TO ACCESS YOUR CONTENT
AVERAGE CLICK TO DOWNLOAD

J
as

OBTAIN LEADS



https://www.morningadvertiser.co.uk/All-products?utm_source=MA_MP&utm_campaign=MediaPack2019&utm_medium=print

THE

MA

PROMOTIONAL FEATURES

Promotional features

Promotional features are The Morning Advertiser’s take on native
advertising, allowing your brand to connect directly with our audience by

offering our platform as a home for your content.

WHAT’S INCLUDED IN THE PACKAGE:

= Dedicated landing page for your article on The MA website

= 1xskyscraper and 1x leaderboard on your landing page

= Your article is featured on the website homepage and our
daily newsletters

= 1x Editor’s Spotlight email sent to newsletter subscribers

[4 SEE EXAMPLES

MORNING
ADVERTISER

drinks  pub food legal operators  running your pub resources  property  jobs Q

THE

NEW COBRA
SMOOTH POUR
GLASS.

tade of Scrence

ONRRE

CONTENT PROVIDED Y MOLSON COORS.

MOLSON Covls

NEWS > PROMOTIONAL FEATURES

This is provided by Mol

From tin tankards to Smooth Pour
Glasses: How the pint glass has
evolved over the years

From 10-sided glasses to Noniks and now Cobra’s new Smooth Pour Glass — the humble pint glass has
certainly come a long way over the decades. Whilst most glassware innovations have been triggered by
changes in the brewing industry and shifts in drinking habits, some have been created purely to give

publicans the tools they require to deliver the perfect serve and give outlets a real point of difference at
the bar.

Coors. Leam more

Before we take a look at more recent innovations, let's take a look at the journey of the pint glass over
the years:

©

2,200+
Page Views

Pewter tankards

Traditionally beer was drunk from pewter tankards, a metal vessel in the shape of a mug. However,
these began dying out in the early 20th century as newly enlightened drinkers took more of an interest
in the clarity of their pint

The New Cobra Smooth Pour Glass
Uuuli“


http://www.morningadvertiser.co.uk/Promotional-Features?utm_source=MA_MP&utm_campaign=MediaPack2017&utm_medium=print

THE

SURVEYS

MA

Surveys

What the service includes:

Feedback concerning the survey content,
using our production team'’s experience to
fine tune the questionnaire and give
recommendations

A-Z programming of the

branded survey, including

testing

Organising the prize draw - from choice

of prizes to final draw and dispatch to

winners

Online reporting of results,

and export into excel/PDF

formats

Surveys are a great way to gather market data on attitudes, impressions,

opinions and satisfaction levels. So whether you’re thinking of launching a
new product and want to do some market research, or just want to get a

feel for general trends in the licenced trade, poll The MA’s qualified

audience and obtain the valuable data and insight you need.

We use hSurveyMonkey" the world's leading provider of web-based

survey solutions.

DEDICATED SUPPORT FROM OUR PRODUCTION TEAM

@ SURVEY PROMOTION NOT INCLUDED
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THE POWER OF EMAIL

THE

MA

The power of email i

We believe in transparency. This is why our double opt-in email

newsletter subscriber list is regularly cleaned for inactive users,

unlike many others, we’re not just selling you a big number.

24.55% Our Average Newsletter Open Rate
16.64%* Publishing Industry Average Open Rate

26.7k Daily Newsletter subscribers

*Source: Smartinsights.com 2018 Report

Average subscriber figures and email metrics for the period Jan — Aug 2018.

33.61% Our Average Newsletter Click to Open Rate
21.17%* Publishing Industry Average Click to Open Rate

SHEPTON

FREE seasoNaL SERVE MERCHANDISE KIT
Dally newsletter H visit www.sensationaldrinks.com

Imgpiration for Pub Suecocs Bimos 1784

IPOMIDRED MEEIAGE
Exclusive Intanvdew with Mallsts" (

There's more I being the God of Cider th
biwing through your kustrous locks. The |
Intervieres for twa and @ hal thausand yea

Daily newsletter

Ingpiration for Pub Success Sinca 1754

SO

28-Nov-2018

TODAY S HEADLINE 3 SPONSORED MESSAGE

X Eight licensed sites clos The Gladstone Arms® 6 tips to increasing sales in your pub
per day in past year (i ighispoea |23 8 ps thirt help incraase the demand and sales of any Dub guaranieed o im your pub into &
Acconding o the latest edifion of © By ing hole with this free whitspaper.._ » Click He
= ¥ [ his free whi

nsights and AP artners” Ma ket
‘Growth Mariior, Britain has 3,116
fewar restaurants, pubs, bars and

licensed pramises than it did 12 m TODA'I"S HEADLINES

ago... Read
Whﬁt is BrewDog's position in the beer world?
Fram day one, BrewDaog has ahways intended its Punk’ mission fo blaze 3 trail in the lldu.lry
Here, we reveal how the brewer and operator stands up next to other ‘craft’ brewens. . Rea

'_ Pubs use disabled toilefs to store kegs, say campaigners

Y Hospitality sector must ¢
Changing the peroeption of the ha
jpar lamantary sepor has recomme

John Smith's GEPA 2011
#& Liast wack [Thursday & Septembe)

ek chongidy Lendon i atiend fae ot Smith's

Food delivery o homes |
’ Wihile foad detvery o homes has |

Cus.uﬂlzr with disabiliies have reparted some pubs are using their acosssible woilets as

storage spaces, a disabiity rights charity has said_. Read

OFINION
Those young "uns are your future

The Marning Advertiser's editor, Bd Badington, gives his thaughts on the “age-old debate of
children in pubs

DFRINFLE LIET 2048
Sharp's Doom Bar is the on-frade’s top-selling cask ale

Malsan Coons-awned Shamp's Doom Bar has been unveiled as the country's best-sslling cask

I.ni a negathos Impact on peapie v

Trade welcomes “drink le
Fub trade assocktions hane sk
[ Cvinkarasare $0 haip dinkers oul do

Eleven Sports makes ‘ab
Afler purchasing the UK brosdoas)
Sports spoke to The Marming Adw

All Hews Hoadines for:  Saptombor  August  July

ale, acoording to The Maoming Adveriser's 2018 Drinks List.. Read

LITTLE INTERVIEW

A 'glags or two of wine' breaks down artistic barriers

Gordan Collet, founder of 'sip and paint’ business AVine, sxplained why pubs offer the ideal
anvirenment for habbyist art.. Read

Former Manchester United head chef and nutritionist to run refurbed
Inglenook zite

Wark has begun an a E270,000 refurhishment of The Crown at Alrewas in Staffordshire afer
Inglenack Inne & Tavems signed a substantive lsase with Star Pubs & Bars... Read

IPON30RED MEEJAGE
Exclusive Intanview with Mallste® |

These's man I beng ihe God of Cider th
Ebrwingg through your lstmus iocks. The |
It for ten and 3 hak thousand yeal

ANl Mews Headlines for:  November October  Seplember

SPONSORED MES3AGE
Make your drinks Sensational with Britvic this Christmas

Sensasianal Drinks offers sxpart advics, suppent and inspiraticn o help you grew your business and

Daily Newsletter » BRITV I\' ;plimise ussts’ @ xpenen

AX bar runners, drip mats and strut cards - cocktail and n

s and tips, POS kits - including Pepsi
Click

it our websibe for Bri

acktail recipes, and much mare..

Hare
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Newsletter ad positions

Leaderboard Half Page

Medium Rectangle Text Ad(s)
° [ ]
. I



EDITOR’S SPOTLIGHT NEWSLETTER

‘MA

| NEw vARIANT |

Editor’s Spotlight

Editor’s Spotlight is an editorial ‘e-feature’ whereby our editor

shines a spotlight on a key area of focus. Become an exclusive
sponsor of the newsletter and take advantage of the opportunity
to promote your brand message in this innovative format, now

with a choice of two ad variants.

SPONSORSHIP INCLUDES:

@ Sponsor logo

Super text ad (banner, word description + call to action)

SEE BROCHURE FOR MORE DETAILS [

Branding feature template

Native feature template



https://mediaresources.wrbm.com/media-pack/Editors-Spotlight-Brochure.pdf

THE MA WEEKENDER

The MA Weekender

Our weekender email newsletter is sent out on a Saturday morning
to our readers, and features a round-up of the past weeks top
stories. Take the opportunity to exclusively advertise your brand

with the weekender banner at the top of the newsletter.

SPONSORSHIP INCLUDES:

@ Weekender billboard banner

MPU banner (Optional)

CONTACT US FOR MORE DETAILS [



mailto:Dominic.Driver@wrbm.com?subject=MA%20Weekender%20Sponsorship

THE

MA

OUR EMAIL AUDIENCE

Department

Sales'&
Marketing, 23%

. il
Licensee, 19%

‘ General
v Management,

21%

Senior Board
(CEO etc.), 21%

23% Sales & Marketing | 21% General Management | 21% Senior Board

19% Licensee | 6% Bar & Pub Manager | Finance

2% Purchasing | 2% Catering Manager | 2% HR, Training & Recruitment

Industry

Other, 14%

Bar, Pub &
Club, 65%

PAGE 24

65% Bar, Pub & Club | 14% Supplier

Brewer | 14% Other




F2F EVENTS




THE

THE PUBLICAN AWARDS
MA

in association with

%Pubg‘gicanAwards skky

The Publican Awards is established as the biggest event in the pub

industry's calendar, attended by around 1,400 senior executives and
suppliers. Designed to showcase success, offer business support and
provide recognition for pub companies across the UK, The Publican

Awards has 18 categories catering to all sizes and types of operation

within the pub industry.

[f CONTACT US ABOUT SPONSORSHIP SEE WEBSITE ‘@vg



https://e49e4bcf719d5ffce39c-f9fa0626754b99f92250fafa303db91e.ssl.cf3.rackcdn.com/Publican%20Awards%20Sponsorship%202019.pdf
https://www.publicanawards.co.uk/
mailto:tim.evans@wrbm.com?subject=Food%20Vision%20sponsorship%20opportunities
https://www.publicanawards.co.uk/?utm_source=MA_MP&utm_campaign=MediaPack2017&utm_medium=print
https://www.publicanawards.co.uk/?utm_source=MA_MP&utm_campaign=MediaPack2017&utm_medium=print
https://e49e4bcf719d5ffce39c-f9fa0626754b99f92250fafa303db91e.ssl.cf3.rackcdn.com/Publican%20Awards%20Sponsorship%202019.pdf
https://www.publicanawards.co.uk/
mailto:chris.duffett@wrbm.com?subject=Publican%20Awards%20Sponsorship%20Opportunities

THE

THE GREAT BRITISH PUB AWARDS
MA

GREAT
BRITISH

PUB

Heralded as the Oscars of the pub industry, this prestigious competition,
which has been running for 18 years, recognises the best pub operators
in the country. The competition sees pubs from across Britain enter in

the hope of winning one of the industry’s most sought after accolades.

The awards, recognised as “the one to win” by licensees; attracts
hundreds of entries from thriving pubs around the UK, and regularly

generates extensive regional and national press coverage.

[4' CONTACT US ABOUT SPONSORSHIP OPPORTUNITIES SEE WEBSITE @



mailto:tim.evans@wrbm.com?subject=Food%20Vision%20sponsorship%20opportunities
mailto:chris.duffett@wrbm.com?subject=GBPA%20Sponsorship%20Opportunities
https://www.greatbritishpubawards.co.uk/?utm_source=MA_MP&utm_campaign=MediaPack2017&utm_medium=print
https://www.publicanawards.co.uk/?utm_source=MA_MP&utm_campaign=MediaPack2017&utm_medium=print
https://www.greatbritishpubawards.co.uk/

THE

ESTRELLA DAMM TOP 50 GASTROPUBS

MA

. 1070l GASTROPUBS

Damm

The Estrella Damm Top 50 Gastropub awards showcase the best
premium food-led pubs, inspiring future chefs and operators. With many
Michelin-starred businesses and celebrity chefs involved, The Estrella

Damm Top 50 is an aspirational brand in a sector that is growing rapidly.

The event is an intimate lunch where the Top 50 are unveiled, and in T e Marlow, 3_“°ki”9ha
recent years the website has become a consumer destination for those
looking to find a celebrated Gastropub to eat at. Recipes and chef

profiles were recently added to the site as part of a content strategy to

engage, inspire and dominate search rankings for Gastropubs.

[4' CONTACT US ABOUT SPONSORSHIP OPPORTUNITIES SEE WEBSITE @



https://www.top50gastropubs.com/?utm_source=MA_MP&utm_campaign=MediaPack2017&utm_medium=print
https://www.publicanawards.co.uk/?utm_source=MA_MP&utm_campaign=MediaPack2017&utm_medium=print
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TOP 50 COCKTAIL BARS

MA

Dandelyan

GOCKTAIL BARS '

The Top 50 Cocktail Bars list is compiled by the bar industry, giving it a
unique list of venues recommended by those in the know. We receive
thousands of individual votes from bartenders, managers and drinks
experts up and down the country which curates a luxury list of exquisite

bars with a tipple for every drinker.

Bethnal Green, Lond

Cocktail recipes and chef profiles were recently added to the site as part
of a content strategy to improve search rankings for cocktail bars and

increase the visibility of our comprehensive site.

[4' CONTACT US ABOUT SPONSORSHIP OPPORTUNITIES SEE WEBSITE @
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MA

500

The MA5S00 is the Morning Advertiser’s business club for Multiple
Operators. With membership now over the 500 mark, the club,
which is open to operators with two or more sites, continues to go

from strength to strength.

The MA500 offers opportunities for members to gather three times
a year to share best practices, knowledge and insights to help them
grow their operations further. With some of the UK’s leading
operators taking an active part in the club, the Morning Advertiser
will continue to help provide a platform for members to improve

their businesses even further.

[4' CONTACT US ABOUT SPONSORSHIP OPPORTUNITIES SEE WEBSITE @
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THE

ROUND TABLES & STUDY TOURS

MA

Round tables
& study tours

These fantastic networking events offer business partners the
opportunity to work alongside, and hold key discussions, with a desired

group of leading pub operators.

Between 10 and 20 selected attendees are invited by The MA to the
event, we will work with you on the invite list to ensure those
companies you wish to develop a relationship with are invited to attend.
The focus of these round tables or study tours can be a category or
product, or can be at the forefront of a key industry topic. The aim is to
inspire and challenge operators with fresh insights and ideas about the

sponsor’s category.

[4' CONTACT US ABOUT SPONSORSHIP OPPORTUNITIES
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20 AUGUST 2018 ISSUENO.54 £5.50

but our heritage in print runs proud with the fortnightly Morning Advertiser i RoRGADVERTER OO, -

year, times have changed. We now have both feet firmly in the digital age,

magazine still going strong, distributed free of charge to over 25,000 STRONGF

pub and bars across the UK.

Regular features include:

=  Spotlight, analysis, insight, MA500 & opinion pieces
= Feature content

= |Legal and Raising The Bar

= Big Interview and My Pub

= Products & Services

Educate, inspire and build trust by advertising in print.
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Front Covers

Front covers are the ultimate way to reach an estimated 25,000+ pubs

with attention grabbing, high-impact visuals that are the focal point of the

entire magazine. Due to this, they are in high demand - so book your

campaign early to avoid disappointment.
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Editorial Opportunities

Work alongside our award-winning Editorial team on bespoke content
projects, designed to both educate our audience, and associate your

brand with specific subjects of interest.

Sponsoring content natively on The Morning Advertiser represents a
unigue opportunity to position your brand as an authoritative voice,
thought leader and category innovator — have a presence amongst
content that is relevant to your business offering, and resonate with our

readership whilst they're most engaged.
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all work together and familiarise
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for pickled quail s important
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it with a Bloody Mary. Likewise, bar
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paired so they
- running oul of
instance, could ruin the experience.
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7 STEPS TO FOOD AND
COCKTAIL PAIRING

'Work with the biggest flavour
When creating a drink to match a

dish, or creating a one-bite garnish
for a cocktail, mixologists should
lead with either the biggest flavour
or the wettest element on the plate.

Elements need to work together

If a licensee is serving a sweet
dessert, it's recommended to avoid
a sweet drink because two sweet
elements cannot always
complement each other.

Plan

Licensees wishing to serve
cocktails alongside food at their bar
will need a good plan in place to
avoid delays in service.

Size

‘Consider the size of course versus
the size of drink - for example, a
shorter drink with starters, a longer
drink with main courses, and shorter
again with dessert.

Research

Licensees and bar staff should
get reading! There are great
flavour-matching books available to
discover proven and sometimes
obscure pairings to inspire and
surprise guests.

Themes work well

Licensees could theme their
pairings. For example, for British
Asparagus Week, outlets could
supplement any special dishes with
a twist on an asparagus-infused
vodka Martini.

Promote cocktails that can be

served alongside food
It's crucial that customers know
about the delicious cocktails and
food on offer. Mention cocktails on
the food menu, next to the dish as
the chef's recommendation.
Licensees should ensure that all
staff know which cocktails
complement which dishes and have
the confidence to recommend them.

promoted will determine its success.
It is crucial customers know about
the delicious cocktails and food on
offer. Mention cocktails on the food
menu, next to the dish as the chef’s
recommendation. All staff need to
know which cocl complement
which dishes, and are confidentaboul

how to recommend them, a

CLAIM THEY WOULD
OPT TO DRINK A
COCKTAIL AFTER A MEAL
INSTEAD OF A DESSERT
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Print Circulation

PHEMOMEMAL DATA. EXPERT INBGIGHT.

THE MORNING ADVERTISER CONTROLLED CIRCULATION

FOR THE PERIOD JULY 2018 - OCTOBER 2018 CONTROLLED CIRCULATION ANALYSIS

458_\ I'83

m Head Office / Managed m Circulation Selection

= Freehold ® Paid Subs

Leasehold / Tenanted Newstrade

CONTROLLED CIRCULATION TERMS OF CONTROL

Owners, landlords, licensees and tenants in the licensed on-trade sector at Freehold, Leasehold and Tenanted pubs. Directors, buyers, managers and
individuals with purchasing influence at head and regional offices of brewers, managed pub companies, hotel and catering licensed chains.
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Products and Services

Want to put your businesses products and services in front of thousands of
qualified people, in a cost-effective manner? Then The Morning Advertiser’s

classifieds section is for you!

With a range of print options available as a one-off advert, or a series

booking, we can offer you the best package for your budget.

Contact Julie Farrell for more information on 01293 610489 or

Julie.Farrell@awrbm.com.

| AR

NSURANCE

ir business money. Contact us to find out how
f available from Morgan Richardson LTD

Call for FREE:

0800 731 294

and give us your o

Business Plans
Stock-audit’s

Monthly management
accounts

Trade experienced BDM'’s

Choice of electronic or paper
submission

Visit our website
www.roslyns.co.uk

It's not what we do it’s the way that
we do it- and that's what get’s results.

Roslyns

Call now for a no-obligation quote

0844 9744 030 www.roslyns.co.uk
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DISPLAY ADVERTISING INSERTS
POSITION RATE CARD RATE CARD
Double Page Spread (DPS) £7,480 Loose Inserts (10g or less) £196 per 1,000
Full Page £4,095 Loose Inserts (11g+) £12 per 1,000 per 10g increase
Half Page £2,293 Bound Inserts £229 per 1,000
Quarter Page £1,376 Split Run Inserts 20% on insert rate
Guaranteed Position +20%
Discounted packages are applicable for multi-platform and series campaigns LR AR NS
POSITION RATE CARD
Full Page £3,249
Advertorials +20%
Quarter Page £1,169
Sponsored Content / Competitions POA )
Eighth Page £700
IFC / OBC £4,395
Front Cover + Flap £13,045
Belly band to single page or DPS £11,057 + DPS/Page Rate POSITION RATE CARD
Tip on (10g) full page Page/DPS/Cover + £3,440 Full Page £3,058
Centre spread gatefold (8 pages in total) £15,725 Half Page £1,834
Printed Polybag £9,823 Quarter Page £1,100

Personalised Issue (all display ad positions) £64,789 Eighth Page £571
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job alerts search recruiters careers advice
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ISE JOBS BY FUNCTION

ant Pub Manager 61 Management Couple/Live-in 51 Pub Supervisor 17

ptaff 22 Pub Chef 26 Sales & Marketing 29

h Steward 5 Pub General Manager 56 Tenancy & Leasehold 173

Pub Manager 75 Waiting Staff 3
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Jobs

Morning Advertiser Jobs is a dedicated jobsite for those working
within the licensed trade. Around 32,000 professionals choose to visit
the website every single month, all looking for their next position. We
work with everyone from industry leading multinationals, to smaller
organisations and recruitment agencies with one universal goal in

mind — to help great companies find even greater people.

Have a chat with a member of our recruitment team to discuss the
many advertising and branding opportunities available to you through

Morning Advertiser Jobs.

AN
D;I REQUEST MORE INFORMATION Gy VISIT WEBSITE
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PROPERTY

A major new pub planning law came into effect in May. What
does this mean for the controversial right for communities to
list their pubs as assets of community value?

LIAM COLEMAN REPORTS

The idea of

the right to list
the social wellbeing
interests of the local commun
od in principle. but
drawn repeated criticism.

Pubs listed as ACV do benefit their
communities because the
gives local people a much gre:
in the future direction of the pub.

However, the benefits for the own-

of an ACV-listed pub are limited
Simon Hall, directo
t the Leeds office of pub prop
urets. On top of t
owners often have no say in the listing
of their pub.

But things may be about to change.
The 1 0 ood Planning °t,
which bec p
removed a k
tion - permitted development
(PDR). PDRs had allowed some de
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MA Property

The Morning Advertiser has a dedicated section in print and online, including editorial
features looking at current trends and regional focuses. We work with national and
regional agents who utilise the Morning Advertiser to both attract buyers for their pubs,

as well as to attract new instructions from licensees looking to sell.

The Property Site allows Agents and Pub Companies to advertise all their pubs for
sale, lease and tenancy and manage them in real time, as well as branding

opportunities and our high profile Property of the Week position.

Hundreds of properties Multiple tenures From Punch to Davey Co
From Aberdeen {o Penzance, Tenancy, Leasehold and We waork with a plethora of
weve got the UK covered Freehold available Property Agents & FubCo's

i N
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Commercial Contacts

Editorial Contacts

Chris Duffett

Commercial Director
Chris.Duffett@wrbm.com

01293 846546

Ed Bedington
Editor

Ed.Bedington@wrbm.com

01293 610295

Nicholas Robinson
Managing Editor

Dominic Driver
Account Manager

Dominic.Driver@wrbm.com

01293 610432

Nicholas.Robinson@wrbm.com

01293 610490

Lucy Shazell

Account Manager
Lucy.Shazell@wrbm.com

01293 610281



mailto:Ed.Bedington@wrbm.com
mailto:Nicholas.Robinson@wrbm.com
mailto:Chris.Duffett@wrbm.com
mailto:Dominic.Driver@wrbm.com
mailto:Lucy.Shazell@wrbm.com




